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AHMOHKWOK mumpo

Huromupcbkuii aeprkaBHUii yHiBepcuTeT imeHi IBaHa ®PpaHKa

®OPMYBAHHA EKOHOMIYHOI KOMNETEHTHOCTI
CTYAEHTIB TA ®AXIBLIB TEXHIYHMX CNELANIbHOCTEN
Y NPOLLECI PO3POBIEHHA BISHEC-CUMYANALT
EKOHOMIYHOIO CMPAAMYBAHHSA

Cmammsi  npucesueHa onucy OO0CHONCEHHS QOPMYSAHHS EKOHOMIYHOI KOMREMEeHMHOCmi CmyOeHmis ma  Qaxieyie MmexHIiYHUX
cneyianbHocmetl y npoyeci po3poonents OizHec-cumyasyii eKoHoMIuHo2o cnpsimyeéants 3 memamuku B2B E-Commerce (enekmponna xomepyis 3
opmamom 63aemo0ii «OizHec-0i3HeCy). VY cmammi npoananizoeano npoyec 02iMHO20 OU3atiHy ma po3pooku OizHec-cumyIsayil 6 po3pisi 6NEY Ha
opMmy6anHs eKOHOMIYHOI KOMNEMEHMHOCI HIeHI8 KOMAHOU DPO3POOKU NPOEKMY 6 HACMUHI MeMamuru cumymayii. Ananiz ma y3aeanbHeHHs.
Pe3VIbmamie CnOCmepedcetHs 3a Npoyecom po3pooKU OIZHEC-CUMYIAMOPA MA e60NIOYIEI0 eKOHOMIYHUX 3HAHb KOMAHOU PO3pOOKU 0anu 3MO2y
3p0bUMU  GUCHOBOK NPO  eheKmueHicms  GUKOPUCIIAHHSL NPOYecy PO3POOKU  Oi3HeC-CUMYISYill eKOHOMIYHO2O CHPAMY6aHHsi O POPMYGaAHHs.
EeKOHOMIHOI KoMnemenmHocmi CTYJICHTIB Ta (haxiBLiB TEXHIYHUX creLianbHocTeil. Komanda po3spobxu ompumana 3uanHs ma no2mouia posyminns
SK NPOCIIUX eKOHOMIMHUX NOHSMb, MAKUX 51K 00XI0, RpubYmok, cobisapmicms, max i (pakmopis, sKi 6naueaions Ha OYIHKY iHEECMOPOM YCHIUHOCMI
npoekmy 6 2any3i eneKmpoHHOT KoMepyii.

Knrouosi cnosa: 6iznec-cumynsiyis, eKOHOMIMHA CUMYISYISL, NPOSPAMHO-IMIMAYITIHUL KOMIIEKC, eKOHOMIYHA KOMNEeMEHMHICIb, (PopMY6aHHs
EKOHOMIYHOT KOMRemeHMHOCMI.

IMocranoBka mpodiaemu. CydacHuil cTaH Ta TEHICHIII PO3BUTKY COIiaJbHO-€KOHOMIYHHUX BIJIHOCHH Yy
CBITI B LIJIOMY, Ta B Halliii KpaiHi 30KpeMa, BUMararmoTh HAsSBHOCTI JOCTaTHRO CPOPMOBAHOI E€KOHOMIYHOL
KOMIIETEHTHOCTI y (axiBUiB Bcix cdep AisuibHOCTI. EKOHOMIYHa KOMIETEHTHICTh (DaxiBLs Jae 3MOry
3a0e3MeYnTH:

— TpUAHATTA eEeKTUBHUX PIllleHb 00 BUKIUKIB CHOTOJICHHS Ta MAHOYTHHOTO Y MOBCAKICHHOMY JKUTTI
JIIO/IMHY, POAMHY Ta MAJIMX COLIaJIbHUX TPYII;

— TIJIBUIICHHS KOHKYPEHTO3JaTHOCTI (haxXiBIsI HA PUHKY TIpaIli;

— 3a0e3neveHHss KOHKYPEHTHUX IlepeBar MiANPUEMCTBA B paMKax MICIIEBOr0O, pEriOHAJBLHOTO Ta
CBITOBOT'O PO3IMOLITY TIpAITi.

OxkpeMol yBaru 3aciayropye npooieMa popMyBaHHS €KOHOMIUHOI KOMIIETCHTHOCTI CTYJCHTIB Ta (haxiBIIiB
TEXHIYHMX crenianbHocTeld. HeoOXimHICTh Ta JOLUiIBHICTD TAKOTO BiJOKPEMIIEHHSI 00YMOBJIEHA THIIOM JisUTBHOCTI
¢axiBi Ta HAOOPOM 3HaHBb, SIKHUH, 32a3BUYAM, OTPUMYE TaKHH CIIEIIAJICT y Ipolieci HAOyTTs OCBITH B HABYAJIBHUX
3aKyagax ycix piBHIB. daxiBelb TEXHIYHHUX CIICIiaJbHOCTEH 30pi€HTOBaHMH Ha BUPILICHHS TEXHIYHMUX 3ajad.
ExoHOMIYHUM acrieKTaM CTBOPEHHS Ta 3aCTOCYBAHHS Pe3yJIbTaTiB CBOET pOOOTH NPHUILISETHCS MEHIIA yBara.

VY pe3ynbTaTi poOOTH B HANPSIMKY MOIIYKY €EKTUBHUX NUIAXIB 3a0e3neueHHs (POpMYBaHHS €KOHOMIYHOI
KOMIIETEHTHOCTI CTYIEHTIB Ta (haXiBIliB TEXHIYHHX CIICLiaTbHOCTEH Oyna chopMyIhOoBaHA HACTYIIHA 2inomesd:
MPOLIEC PO3POOKH E€KOHOMIYHOI CHMYJIAIii (€KOHOMIYHOTO CUMYIISITOPa, HPOrPaMHO-IMITAIiIIHOTO KOMILIEKCY)
Moxe OyTH epeKTHBHHM Ui (OpPMYBaHHS EKOHOMIYHOI KOMIIETEHTHOCTI CTYIOEHTIB Ta ()axiBLIB TEXHIYHHX
CrelialbHOCTEH; J0aTKOBO, TaKWi MiAXiJ aKTUBI3ye X Mi3HABAJIBHY MisUIBHICTH y HaOyTTI Ta 3aKpiluIeHHI
TEOPETHYHHX 3HAHb, YMIHb Ta HABHYOK Y PO3/ILJIi eKOHOMIKH, SIKOMY BiJIIIOBIIa€ TEMAaTHUKa CUMYJISILII.
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AHaJ3 aKTyaJdbHUX [OCTiIKeHb. AHAJI3 aKTyaJlbHUX JOCHTI[PKEHb BITUM3HSIHUX Ta 3apyODKHHX
HAYKOBIIIB TIOKa3aB, 110 yBara MpUAUISETHCS BUKOPUCTAHHIO BXKE PO3POOJICHUX CUMYJISIIIN 3 OCBITHBOIO METOIO Ta
BUKOPHCTAHHIO TIPOIECY PO3POOKU iHIIUX THINB MPOEKTIB s (POPMYBAaHHS OKPEMHUX THUIIB KOMIETEHTHOCTEH,
30KpeMa, JOCIiTHUILKOI KOMIETEHTHOCTI.

MeTo10 10CTiMKEHHSI € TATBEp/KEHHS TiNOTEe3H Mpo ePEeKTUBHICTH BUKOPHUCTAHHS IPOLECY PO3POOKH
Oi3Hec-cUMYJIALT  Juis  (OPMYBaHHS EKOHOMIYHOI KOMIICTEHTHOCTI CTYACHTIB 1 (axiBI[iB TEXHIUYHHX
creialbHOCTeH.

3aBaaHHA JIOCIiKEHHSL:

1. OprasnizyBaTy IIpoLeC JOTIYHOTO i TEXHIYHOTO TU3aiHy 0i3HEC-CUMYIISIII.

2. 3abe3ne4nTH CIIOCTEPESKEHHS, aHali3 Ta Yy3aralbHEHHS JaHUX MOAO0 (OPMYBAaHHS CKIIAJI0BUX
€KOHOMIYHOI KOMIIETEHTHOCTI TEXHIYHUX CIELialliCTiB KOMaHI1 PO3POOHHKIB Y YACTHHI TEMATUKU CUMYIISIIIII.

MeToau pociaizkeHHsI. Y paMKax MPOBEAECHOTO JOCIIKEHHS 3aCTOCOBYBAINCH METOAN CIIOCTEPEIKEHHS,
aHai3y Ta y3araJbHCHHS.

Bukiax ocHoBHOro Martepiaidy. B pesympTaTi aHamizy HayKoOBOI JITEpaTypd IOAO €(EeKTUBHOCTI
NepeBeICHHs] YaCTUHM Ii3HABaJbHOI'O JIOCBiLy B OHIAifH-cepenoBuile [1], BUKOPHCTaHHS CHUMYJISLINH ISt
(opMyBaHHsS PO3YMIHHS MPEIMETHOI 00JIacTi MPOrpaMHOrO MPOAYKTY 4M MPOeKTy [3] Ta pe3yinpTarax HaImx
MoNepeHIX TEOPEeTHYHUX Ta NPAKTHYHUX JOCHI[DKeHb [4; 5] Oyno mNpuHHITO pilleHHS PO HpPOBEACHHS
€KCIIEPUMEHTY L0JI0 PO3POOKH Oi3HEC-CUMYJIALIIT 3 MOABIHHIM HaMipOM:

— PpO3pOOUTH EKOHOMIYHY CHUMYIISIiI0 (IpOrpaMHO-iMiTaliifHUi KoMmIuiekc) 3 Ttemaruku B2B E-
Commerce (eeKTpoHHa KoMepIlis 3 (opMaTOM B3aeMoii «Oi3Hec-013HeEC));

— IpoaHallizyBaTH €()EeKTHBHICTh BHKODHCTaHHS €Tally IJIaHyBaHHA Ta pPO3POOKH BIAMOBITHOTO
cumynaropa s (OPMYBaHHS CKOHOMIYHOI KOMIICTGHTHOCTI CTYIEHTIB Ta CICIAJICTIB TEXHIYHHX
crenialbHOCTeH.

Ilin «B2B E-Commerce» MpoeKTOM y paMKax AaHOTO JAOCITIMKCHHS MH PO3YMIEMO IPOEKT PO3POOKHU Ta
BIIPOBA/DKEHHSI B eKCIUTyartallito [HTepHeT-pecypcy, M0 3a0e3ledye MOMJIMBICTh 3/IHCHEHHS ONTOBOTO,
JPiOHOONTOBOTO YHM PO3JPIOHOr0 TMPOAAXy TOBApiB, POOIT YM MOCIYr OAHUM Oi3HeC-Cy0’€KTOM IHIIOMY.
[HTepHET-pecypc Moke OYTH BIJIbHO-JOCTYITHUM YH 3 OOMEXEHHM JOCTYIIOM. Y 3arajbHOMY BUIAJKY peai3aiis
TAKOro MPOEKTY JIa€ 3MOry Oi3Hec-cy0’eKTaM IepeBecTU IepeBakHY KiJIbKICTh Oi3HEC-NpOIeCciB, MOB’sI3aHUX 3
KYIIBJICIO-TIPOAAXKEM TOBapiB, pOOIT Ta MOCIYT B €NEKTPOHHUN BUIA. [IpukinagaMu Takux Oi3HEC-IPOIECIB €:
BUOiIp 00’€KTiB 3aKymiBimi, (OpMyBaHHS 3aMOBIICHHS, IATBEP/IKCHHS 3aMOBJIICHHS, IepeBipKka HAasBHOCTI
TOBapHUX IMO3UI[IH Ha CKJIaJi, OIUIaTa, KOHTPOJb JOCTaBKH, (DOPMyBaHHS Ta MiANMMCAHHS BCIX HEOOXIJTHUX
JIOKYMEHTIB.

Po3pobnena cuMysiiis TUIAHYETHCSI O BUKOPUCTAHHS Y HABYAJILHOMY IIPOIECI BUIOI IIKOJIU Ta OCBITH
JIOPOCTHMX JUIsi HAaOYTTS CTyIEHTaMH Ta CIIEIiajlicCTaMH E€KOHOMIYHUX 3HaHb, yMiHb Ta HAaBHYOK Yy Taiy3i
€JIEKTPOHHOT KoMepIii hopMaTy «0i3Hec-0i13HEC).

Y koMmaHIi po3pOOKHU MPOCKTY Oy/IM BHU3HAYCHI HACTYIHI POJIi: MEHEIKMEHT IPOCKTY, Oi3HEC-aHali3 Ta
MEHEDKMEHT MPOJIYKTY, pO3po0Ka IPpOrpaMHOro Koy, po3poOKa BizyaJbHOIrO iHTEp(eiicy, KOHTPOIb SKOCTI.

Poni «Po3poOka mporpaMHOro KOmy», «po3poOka Bi3yaJdbHOro iHTEepdeHcy» Ta «KOHTPOJIb SAKOCTD» (mai
0 TEKCTY — mexHiyni poni) Oynu mpeacTarBieHi (GaxiBIFIMH B raixy3i po3poOKH HMPOrpaMHOr0 3a0e3MEeYCHHS 3
BUIIOI0 TEXHIYHOIO OCBITOIO Ta CTYyAEHTAaMH pI3HUX KYypCiB cremiajdbHOCTI «I[HKeHepis IporpaMHOro
3abe3neueHHs JKUTOMUPCHKOro JIep>KaBHOTO TEXHOIOTIYHOTO YHIBEPCUTETY.

Porti «MEHEIKMEHT MPOEKTY» Ta «0i3HEC-aHaI3 Ta MEHEDKMEHT MPOAYKTY» (Ialli 10 TEKCTY — eKOHOMIUHL
poni) IpeICTaBIICHI:

— (paxiBIsAMU 3 TOABIHHUMHU — BHIIMMHU TEXHIYHUMHU Ta €KOHOMIYHMMHU OCBITaMH 1 JIOCBIiIOM POOOTH Yy
cepax 3acTocyBaHHsI TEXHIYHMX Ta €KOHOMIYHUX 3HaHb (MPUKIAZIOM Takux cdep € MeHeKMeHT I T-poekriB Ta
IT-npoayxTis, ynpansuas koMannamu [ T-crienianicTiB);

— (axiBusMH 3 HAYKOBUMH CTYIIEHSIMH Ta J0CBimoM pobotu B ramysi B2B E-Commerce 3 npoBigaumu
MDXKHapOJHUMH KOMITaHISIMU ITOCTaYaIbHUKaMH Ta KirieHTamu cuctemu B2B E-Commerce;

— inozemMHuMH @axiBusmMu B ramy3i B2B E-Commerce 3 10CBiIOM KOHCAITHHTY Ta KepiBHHIITBA
KOMIIaHISIMU-TIOCTaYaJIbHUKAMHU PillleHb Y JaHii ramysi.

BukoHaBIi TEXHIYHHX pOJIel y MOBCAKACHHIH poOOTI MpaIfol0Th HAJ PO3POOKOI0 MPOrpaMHUX PillleHb Y
rajy3i elleKTPOHHOI KOMepIIil B3araji Ta eleKTPOHHOI KoMepIliil ¢opMaTy «0Oi3Hec-0i3Hecy 30kpema. OmUTyBaHHS
Ta poboTa y IpyIli Ha IOYATKOBOMY eTami Haj MPOEKTOM BUSIBHJIM HEIOCTaTHI 3HAHHS JAaHUX CTY/AEHTIB Ta
CHELIaNICTIB K 3arajlbHOEKOHOMIYHHX ITOHATh, TAKUX SIK JOXIiJ, BUTPATH, MPUOYTOK, TaK 1 OUIBII crienugpiaHIx
JUIS Taly3l CUMYISILil MOHSATh, TAKMX SIK LTI KIi€HTa mpoekTy B obiacti B2B E-Commerce, mo € 0CHOBOIO
NPUAHATTA PilIeHHS PO MOYaTOK POOOTH HaJ TaKMM MPOEKTOM Ta BHOIp MpOrpamMHOi CUCTEMH JUIsl pealtizarii
TaKOTO IPOEKTY.

Buxonsuu 3 mepiioro 3aBIaHHS JOCTIKCHHS, y IPOIECI JIOTIYHOTO AM3aifHy Oi3HeC-CUMYJALii Oyi1o
BH3HAUYeHO 0a30Bi Ta JOJATKOBI €KOHOMIYHI IIOKa3HWUKH, IIO0 € BAKJIMBUMH JUIA TPUHAHATTS TOTEHI[IHHUM
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KJIIEHTOM PIIIEHHS IIPO MOYaTOK po3poOku mpoekTy B obnacti B2B E-Commerce Ta oIiHKH €()eKTHBHOCTI TAKOTO
MIPOEKTY.

Jlo 6a30BMX EKOHOMIYHHX ITIOKa3HUKIB OYJIO BiJHECEHO: JIOXiJ, BUTPATH, MPUOYTOK, 3aJUIIOK TPOIIOBUX
KOIITIB, COOIBAapTICTh 00 €KTIB MPOJAKy, BAPTICTh 0OCIYrOBYBaHHS KilieHTa «oddnaliH» Ta «OH-TaiH».

J1o 101aTKOBUX €KOHOMIUHHX IMOKa3HHUKIB OYJI0 BiIHECEHO: KITBbKICTh «O(QIIaitH» KIIEHTIB, U0 MEPEHIIIIH
B «OH-JaWH» (opMaT 3aKymiBelb, KIJIBKICTH HOBHUX «OH-JAaiH» KIIEHTIB, IliHA CEPEIHbOI 3aKyIiBIi,
MIPOAYKTUBHICTb JIOJICBKUX PECYPCiB [UIsl peattizanii (yHKIiOHAITY.

Takox, y mnpoueci cumynsmii peanizaumii Ta ekcruryatanii «B2B E-Commerce» mnpoekty HasBHa
MOJKJIMBICTh TMOPIBHSIHHS €KOHOMIYHOI €()eKTHBHOCTI MOOYJIOBU TAaKOrO MPOEKTY 3 BapiaHTOM IPOIOBXKYBATU
poboty «ohdainy.

BiamoBinHO 10 Apyroro 3aBIaHHs MOCIIIKEHHs 0YJI0 BUSBIEHO HACTYIIHE.

Ha nouaTkoBoMy eTarmi poOOTH BUKOHABII TEXHIYHUX POJICH y MPOCKTI:

— HE MaJIid TOYHOTO PO3yMiHHsI 0230BHX €KOHOMIYHHUX TIOHATH, TAKHX K «JIOXIJ[» Ta «IIPUOYTOK»;

— HE ITOBHOIO MIpOI0 PO3yMUIN CKJIAJIOBI IIIHM MPOaXy TOBapiB, poOiIT Ta MOCIYT;

— HE 3HAJIM OCHOBHI NMOKa3HWKH, SKi € KIIOYOBUMH JUIS MOTEHLIHHOrO 3aMOBHHKA MPOEKTY B MPOIECi
MPUAHATTS PillIeHHS PO OYaTOK TAKOTO MPOEKTY;

— HE BOJIOJUJIM BiIOMOCTSIMHU TPO KOHIETIII0 HEMPUHHATTS YCHIITHUMHU KOMIIAHIsIMYA 3HAYHUX 1HHOBAIIiH,
o onucani B poooti «The Innovator's Dilemma: When New Technologies Cause Great Firms to Fail» [2]. [lana
KOHLIETIiSl HaJla€ PO3YMiHHS MOTHUBAIIii IPEJICTABHUKIB MTOTEHIIHHOI KoMMaHii — 3aMoBHHKa npoekTy «B2B E-
Commerce» 1ION0 NPUHHATTS PIMIEHHS TPO MepexiJ 0 MOAEN «OH-JailH» OOCIYroBYBaHHS KJIIE€HTIB a0o
MIPOJIOBXKEHHSI «0o(IaitH» 00CIyroByBaHHS B paMKax IMOTOYHOI YCHIITHOT MOJieli Oi3HeCy.

$sana

New webshop

Cash: $100000 Statistics
wWeekly Total
Income: S0 S0
8 + Expenses: $0 $0
Profit: $0 S0
o =
80 =
2 =
1 =
Features
Delivery
Click and collect - $1000 D TE 8
= Brings 7% of new online users
=Increases average order by 3%
Pick-up or home delivery - $2000 @ TE: 16
= Brings 8% of new online users |
=Increases average order by 1%
ERP
AX - 54000 @ TE: 32
= Converts 30% of offline users to online
NAY - 34000 @ TE: 32
= Converts 30% of offline users to online
SAP - $8000 @ TE: 64
= Converts 30% of offline users to online
General
(3 Events - 52500 @ TE: 20

= Brings 3% of new online users

Puc. 1. Cmopinka cmeopenns Inmepnem-wazazumy ons cumynsayii
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$sana

Shops Servers

Cash: $9359? Statistics
B2B Shop Converted users 110 / 200 Weekly Total
New users 14 Income: 536553 $61436
Weekly report Average order amount $294 Expenses: $29489 $67838
Income 536553 .
Product cost $29125
Service cost 5364
Profit $7063 é Money GjD Market
@, -Zoom in
Weekly Report I 5ot I Cnline business Offline bus iness
140000
B2B Shop pa—
©f The following features were implemented:
100000
- Events \%_____‘______________
- Click and collect -
l~* The following marketing actions are running now: B0000 T — L
- Super Ad
& 20 offline users went online 60000
& 14 new users were registered
‘% Average order anount increased by 6% 20000
20000
o
week O week 1 week 2 week 3

Puc. 2. Cmopinxa nepeensidy nomounoeo cmany Inmepnem-maeasumny

BaxnuBo 3a3HauUTH, 110 IPOIEC JIOTIYHOTO JU3aliHy MPOEKTY MOOY/I0BAHUI 32 ITepaTHBHUM IPHHIIAIIOM.
To06TO, UKIIIYHO BiIOYBAIOTHCS:

1. Awuaniz nomounoeco cmany pospooxku cumynayii. Ha maHomy kpoii iTepaiii koMaHaa IpoeKTy aHalli3ye
HasIBHI 3HaHHS PO 00 €KT CUMYIIALII, peani3oBaHy (DYHKIIOHAIBHICT CHMYJIALIl, CTYIiHb JOCSTHEHHS METH
MIPOBEACHHS 3aHATTS 3 CUMYJALIEI0 IMIOAO0 PO3KPHUTTS EKOHOMIYHMX NPHHIMMNIB (yHKIoHyBanHs B2B E-
Commerce pecypcy.

2. [loenubnennss 3nanv ma zenepayis idei. Ha manomy kpoui iTepaiii KOMaHAa IMPOEKTY OTPUMYE
JIOAATKOBI 3HAHHS, HEOOXiHI JJIsI PO3YMIHHS €KOHOMIYHMX MPUHLUMIB (PYHKIIOHYBaHHS 00’ €KTY CHUMYJIIIT Ta
I1anye (yHKIIOHATIBHICTE, 10 Oyie peaTi3oBaHa Ha JaHii iTeparrii.

3. Peanizayia gpynkyionany. TexHiuHa YaCTUHA KOMAHIU MPOEKTY peanizye QYHKI[IOHAT CUMYJIALII.

4. [lepesipka ompumarozo pesyarbmamy. KomaHaa po3poOKy IMPOSKTY Ta CTOPOHHI (DOKYC-TPYIIH OLiHIOIOTh
SIKicTh pearizauii gyHKIioHany cumynsinii. Ha iteparisx, xonu Oi3Hec-CUMYIALisS Ma€e (pyHKIIOHAN, 10 JI03BOJISIE
MIPOBEICHHS 3aHSATh 3 30BHIIIHIMU KOPUCTYBa4aMH (CTYJCHTaMH Ta IHIIMMHU 3aliKaBJIeHUMHU 0c00aMH) BiI0yBa€ThCs
MIPOBEICHHS TECTOBUX 3aHSTh JUISl CIIOCTEPEKEHHsT (YHKIIIOHYBaHHS CUMYJISLIi B PEATbHUX YMOBaX €KCILTyaTalli.
[IpeacTaBHUK €KOHOMIYHOI YaCTMHM KOMaHIW CHUMYJISLII MPOBOIUTH TaKe 3aHSTTS, a MPEJCTAaBHUKU TEXHIYHUX
poseit KoMaHIu IPUAMAIOTh Y4acTh y 3aHATTI Y SKOCTI TPaBIIiB a00 criocTepiradvis.

BukopucTraHHs iTEpaTUBHOTO MiAXOAY A€ 3MOT'Y KOMaH[i 3MiHIOBATH JIOTiKY pOOOTH CUMYIISTOpA IO Mipi
MOTJIMONIEHHST 3HaHb Yy MPEAMETHIH 00JIacTi Ta OTPHMaHHsS 3BOPOTHOTO 3B’S3KYy BiJ MapTHEPIB MPOEKTy Ta
KOpPHCTYBaYiB IIOAO CTYIEHS BAXIIMBOCTI THUX YW IHIIUX (DAKTOPIB Yy JOCATHEHHI 3alUIaHOBAHMX IiJIbOBHX
KUIbKICHUX TOKa3HHKIB 00 €KTOM CHUMYJAMIi. Y CBOIO 4Yepry, IiTEpaTHUBHICTh ITAHOTO MpPOIECy 3abe3reuye
MIOCTYIOBE TOTNINOJICHHS! 3HaHb, ()OPMYBAaHHS Ta MOITHOJEHHS YMiHb Ta HAaBUYOK TEXHIYHMX CIELialiCTiB
KOMaH/Ii MIPOEKTY Y PO3/IiJIi EKOHOMIKH, SIKOMY BiJIIIOBiZIa€ TEMaTHKa CUMYJIAIil. A caMe, B Tajy3i CTBOpEHHS Ta
(YHKI[IOHYBaHHS IIPOEKTIB EJIEKTPOHHOI KOMEpIIii B CErMEHTI BiTHOCHH «Oi3Hec-013HEC).

VY mporeci 3AiHCHEHHS! JIOTIYHOI'O AM3aiHY HPOEKTY, BU3HAUEHHS OCHOBHHMX KUIbKICHHX TTOKa3HHKIB
00’ekTy cuMynsnii Ta GOpMyBaHHA KUTBKICHHX 3aJ€KHOCTEH TaKWX IOKAa3HUKIB BIJ M TpaBIld, TEXHIYHI
CHeLiaNiCTH KOMaHIHW: OTPUMAaJU 3HAaHHS Ta PO3YMiHHS 0a30BMX EKOHOMIYHHMX IOHSTh, O3HAHOMWINCH 3i
CTPYKTYpOIO c00iBapTOCTi 00’€KTIB MPONAXY Ta MPHUHIMIIAMH I[IHOYTBOPEHHS, 3pO3yMIIN 3HAYEHHS OCHOBHHX
MOKA3HUKIB YCHIXy NPOEKTy Juiss Oi3Hecy INOTEHHIHHOro KITi€HTa, OTPHMald YSBICHHS NP0 MOTCHIINHY
MOTHUBAIIII0 KOMITAHIH 11010 BiIMOBH 3aCTOCOBYBATH 1HHOBAIIIMHI PillicHHS B Oi3HECI.

BuCHOBKH Ta mepcneKTHBH MOJAJIBIIMX HAYKOBMX PO3BITOK. Y pe3yibTaTi MPOBEICHOTO JOCIIIDKEHHS,
MOXHAa CTBEPIPKYBAaTH, IO BHKOPHCTAHHS IIPOIECY PO3POOKH Oi3HEC-CUMYIIAINI 3 JOCHTh e(GEKTUBHUAM IS
(hopMyBaHHS CKOHOMIYHOI KOMITCTEHTHOCTI CTYJACHTIB TEXHIYHHX CHEIalbHOCTCH. UJIEHW TEXHIYHOI YaCTHHH
KOMaHIM PO3POOKH MPOrpaMHO-IMITaIiIHOrO KOMIUIEKCY OTPHMAITH 3HAHHS K 3arajlbLHOCKOHOMIYHMX TOHATH, TaK 1
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BY3bKOCIICITIaIi30BaHI 3HAHHS Yy Taly3l Oi3HeC-CHMYJIAIli, 1Mo Oyja CTBOpeHa. B TOJAIBIIOMY IUIAHYETHCS
3aCTOCYBaHHS po3po0IicHOI Oi3Hec-cuMyJLsiil B rany3i B2B E-Commerce B paMkax BUKJIaIaHHS KYPCIB €KOHOMIYHOI'O
CIIpSIMYBaHHSI, @ TAKOXK POo3poOKa Oi3HeC-CUMYJISLIT 3 TEMATUKH 1HIIHX cep eKOHOMIYHUX Ta (piHaHCOBHX 3HaHB.
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ANTONIUK DMYTRO
Zhytomyr Ivan Franko State University
ECONOMICAL COMPETENCE OF THE TECHNICAL SPECIALTIES STUDENTS AND PROFESSIONALS

FORMATION WITHIN THE PROCESS OF ECONOMIC BUSINESS-SIMULATION DEVELOPMENT

The article describes the research of the economic competence formation of the technical specialties students and
professionals within the process of the economic business-simulation in the area of B2B E-Commerce development. The
author of the article has analyzed the process of logical and technical design and development of the business-simulation in the
aspects of its influence on the economical competency development of the team members. Particularly, the part of the
economics described by the business-simulation was in interest.

The design and development process of the business-simulation as well as the evolution of the economic knowledge of
the team members were observed. The technical specialists of the development team only were taken into consideration of the
study. The responsibilities of the team members at regular workplace are to develop products and projects in the area of e-
commerce. This fact proves the importance to understand main financial aspects and success criteria of the e-commerce
company.

The analysis of the publications shows that despite a wide use of simulations to develop certain skills, the design and
development process is not being applied a lot.

The analysis and generalization of the observation results prove the efficiency of the business-simulation development
process for the formation of the economic competence of the technical specialties students and professionals. Basic economic
terms such as income, expenses, profit, service cost, etc. as well as the key factors for the decision makers to invest into B2B
E-Commerce projects were studied by the technical specialist of the development team.

The future research and development in the area of economic competence of the technical specialties students and
professionals are important and necessary. The area of using the economic business-simulation design for the economy
competence development has to be expanded to cover a wide range of economic topics and concepts, to involve more
participants into the process and to improve the pedagogical aspects of the process. Having developed the business-simulation,
the next step is to use it for its direct purpose — to make economic concepts, theories and aspects more obvious and clear. The
technical specialties students and professionals are more receptive to the active learning which is enabled using simulations.

Keywords: business-simulation, economic simulation, economic competency, economic competency formation.
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